Table 23.33-- PRODUCT LINE SALES FOR ACCOMMODATION AND FOOD
SERVICES (NAICS 72): 2002

Line sales
as % of
Products Number sales of |Line sales
and of establish- [ as % of
services Meaning of products and establish- Sales ments with| total sales

code services code ments ($1,000) line of NAICS
20000 Industry totals 3,138 5,551,380 (X) 100.0
20010 Guestroom or unit rentals 279 2,151,209 66.8 38.8
20030 Telephone service charges 157 26,302 1.2 0.5
20050 Rental of public rooms/areas, incl

conference/convention mtg rooms 118 55,015 3.6 1.0
20060 Membership dues and fees 20 12,393 3.4 0.2
20100 Groceries and other foods for human

consumption off the premises 109 6,066 2.0 0.1
20120 Meals, unpack snacks, sandwiches,

etc for immmediate consumption 2,789 2,578,356 49.7 46.4
20130 Alcoholic drinks served at the

establishment 1,287 437,592 12.5 7.9
20140 Packaged liquor, wine, and beer 114 13,057 5.9 0.2
20150 Cigars, cigarettes, etc and smokers'

access, excluding sales from

vending 52 1,343 0.6 an
20850 All other merchandise 39 7,100 0.9 0.1
29810 All other merchandise 370 87,987 3.9 1.6
29980 All other nonmerchandise receipts 149 174,827 8.9 3.1

X Not applicable.
1/ Less than half the unit shown.
Source: U.S. Census Bureau, 2002 Economic Census, Subject series: Product lines, extracted from American

FactFinder, <http://factfinder.census.gov/home/saff/main.html?_lang=en> accessed March 14, 2006.
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